At this time, changes in the value of the use of products into selling value not only for goods and services, but cultural values, religion, and information are also used as a commodity that is apprehended may damage the originality of these values. This cannot be separated from the intense of capitalism impact to gain the maximum profit to make anything as a commodity that can be sold. Consequently, many disinformations is widespread in the community and 
has evolved toward a point in which there is a discontinuation of communication function, the confusion of symbol, the obscuring of meaning, the distortion of reality, and the eradication of truth. Communication no longer has a definite purpose; information no longer has a clear meaning. At this moment, there is no definite boundary between truth and falsehood. Therefore, the truth in the mass media becomes crucial because the truth of the media version is sometimes different from the community version. This is because the application of truth in the media is influenced by the environment surrounding the media, such as owners of capital and advertisers (Mufid, 2009) . It is therefore difficult to distinguish between commodity and non-commodity information.
It is unfortunate if the media becomes a commercial space that prioritizes the interests of the capitalist. The media will no longer create quality products, but more focus on producing marketable products that sell in the market.
The practice of commodification according to Mosco (2009) on the media is marked by the change of content or media content into commodities to gain profit, one of which is the film. Essentially, all films are social and cultural documents that help communicate the times when the film was made even though it was never meant for it (Ibrahim, 2011) .
The messages in the film are packaged in such a way as to attract the audience and can be sold in a market which then forms a pseudo hyperreality and trusted the community as reality itself (Martadi, 2003) . Hyper-reality in the film, which is a disinformation with the aim to gain profit and made as the commodity. The connection between commodification and disinformation in the film makes it interesting to examine. There should be special attention toward commodification and disinformation in a film, whether the level of commodification and disinformation has reached the point that gives a negative impact to the community or exactly a positive impact.
The Conjuring II film is a franchise film from The Conjuring (2013) The real story of The Enfield Poltergeist Case tells of the Hodgson family at Enfield who suffered from an invisible force, a ghost annoyance.
After the Conjuring II film showed on June 10, 2016 until August 25, 2016 it directly, becomes the public topic because, in addition to an interesting story, the main antagonist figure is also considered unique that is a nun demon named
Valak. The figure of Valak became phenomenal and popular indicated from the number of Valak Me-Me in social media, make-up video tutorials Valak on youtube, until made as Halloween costumes. This shows that the figure of a nun has been considered as a product by The Conjuring II production team and also by the public. The figure of a nun who has the meaning of a woman living in a monastery or community, who pledge herself to devotion to God and service in the church through three vows: vow of poverty, vow of virginity, and the vow of obedience (Magis-Suseno, 2017), is presented as a demon which eventually turned into entertainment and comedy product by the community. In addition to commodification, the figure of a nun also experiences disinformation because it is not displayed as it is. The form of commodification and disinformation in The Conjuring II film is not only on the figure of a nun, but also on various other aspects that will be discussed more deeply in this study. Based on the above, the main purpose of this research is to find out the form of commodification and disinformation contained in The Conjuring II film. 
LITERATURE REVIEW Commodification
Commodification is defined as a process associated with capitalism (Barker, 2015) . The current capitalism that has dominated the economic life, educates and selects the economic subjects it needs through a process of the best economic survival (Weber, 2005) . Objects, qualities, and symbol are converted into commodities, that is, which primary purpose is to sell in the marketplace. The concept of commodification refers to the utilization of goods and services viewed from its usefulness which is then transformed into a commodity valued by its meaning in the market. The point is commodification is the process of benefit, value transformation to be the exchange value (Mosco, 2009 ). While being exchanged not only the goods, consumer needs, but also the symbols of religion, culture, social, and art.
In connection to this, McQuail (2010) explains that political economy theory is a social critique approach that focuses on the relationship between the economic structure and the dynamics of the media industry as well as the ideological content of the media. McQuail (2010) describes some of the major propositions of the media politics' economic theory:
• Control of the economy and logic is always decisive.
• The structure of the media always tends toward monopoly.
• The global integration of media ownership is growing.
• Content and audiences are used as commodities (commodification).
• The real diversity decreases.
• Opposition and alternative votes are marginalized.
• The public interest is set aside for personal benefit.
• Access to communication benefits is spread unevenly.
As for the forms of commodification in the political economy of media according to Mosco (2009) is divided into 3, namely:
1. The commodification of Content, which is the process of changing the message of the collection of information into the system of meaning in the form of marketable products.
2. The commodification of Audience, which is the process of modifying the message of readers or audiences by media companies and advertisers. Media companies produce audiences through a program /show to be subsequently sold to advertisers.
• Intrinsic Commodification: is a media process to exchange with the rating. This commodity is embedded directly from the program created marked by the number of advertisers drawn in the certain programs show.
• Extrinsic Commodification: The process of commodification that occurs and expands, involving educational institutions, government, culture, telecommunications and so on.
3. The commodification of Labor, which is a transformation of work processes within capitalism, where the www.tjprc.org editor@tjprc.org craftsmanship and working hours of workers are commodified and rewarded with salary.
Disinformation
The communication media has evolved toward a point in which there is a discontinuation of the communication function, the confusion of symbol, the obscuring of meaning, the distortion of reality, and the eradication of truth.
Communication no longer has a definite purpose; information no longer has a clear meaning. Information evolves toward superlative properties, produced in excessive portions called disinformation. There is now no definite boundary between truth and falsehood. People are faced with great difficulties in separating between truth and falsehood (Mufid, 2009 ).
Falsehood was packaged intelligently through the manipulation of computer graphics, can now emerge as a convincing truth. Therefore, the truth in the mass media becomes crucial because the truth of the media version is sometimes different from the community version. The application of truth in the media is influenced by the environment surrounding the media, such as capital owners and advertisers (Mufid, 2009 ).
Film
The Film is a moving picture, a mass communication media to communicate about a reality that occurs in everyday life and has a strong reality, one of which tells about the reality of society.
(http://www.landasanteori.com/2015/10/pengertian-film-definisi-menu rut-para.html. Retrieved on November 25, 2017, 17.09 Western Indonesian Time). The power and capability of the film in reaching many social segments, then make the experts argue that the film has the potency to influence the audience (Sobur, 2003) . Through the messages contained in it, a film is able to influence and even change and shape the character of the audience.
A film that fully loaded with symbols, signs, or the icons will tend to be full of interpretation. An innovative thing with nature of high appreciation, thereby offering possibly new knowledge, or something that is reminiscent of something that has been known before. A film that promotes results in marketing or commercial, will always follow the sense of the market, although the challenge of a film is to make it happen (Romli, 2016).
Research Method
This research uses qualitative research methodology. Qualitative research is a research method used to examine the condition of natural objects, where researcher as a key instrument, data analysis is inductive, and qualitative research results in more emphasis on the meaning of the generalization (Sugiyono, 2016) . The type of research is descriptive qualitative aimed to describe the phenomena that exist, both natural phenomena and man-made phenomena (Sukmadinata, 2006) . The paradigm used is a critical paradigm. Researchers want to criticize the form of commodification and disinformation that existed in The Conjuring II film. Not only in the figure of nuns, various aspects also experience disinformation and commodified in such a way for the purposes of entertainment.
The subject of this research is The Conjuring II film and the object of research is a form of commodification and disinformation. The data analysis technique used is Roland Barthes semiotics which makes a systematic model in analyzing the meaning of the signs. Barthes believes that the relationship between sign and symbol does not form naturally.
In addition, Barthes also saw another aspect of the sign, which is a myth that marks a society (Vera, 2014) . According to Barthes, myths are different from the myths in the general sense. Myth in a special meaning is the development of longestablished connotations in society. Barthes also said that myth is a semiological system, the system of signs that are www.tjprc.org editor@tjprc.org interpreted by a human (Hoed, in Vera, 2014).
FINDINGS The Conjuring II Film Synopsis
The The dense element of Catholicism in The Conjuring II film is also an additional element because there is no involvement of symbols or Catholicism ideology on various documentation of the incident The Enfield Poltergeist.
The Catholic religion is shown because the main character of The Conjuring II film is Ed and Lorraine Warren, who are Catholic so their culture, customs, and beliefs are also featured. Seeing the many additional elements to the real story of
The Enfield Poltergeist in The Conjuring II film then it can be said that there is a commodification practice done by a film production team to be able to build an interesting, unique, and can complete story with other films. The Enfield Poltergeist's story is not displayed as it is but it tends to be exaggerated. Religious symbols of Catholicism such as crosses and nuns are also not displayed according to their original meaning.
Here is an extraction of the scenes in The Conjuring II film showing the practice of commodification and disinformation, as follows:
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Analysis of Commodification
The Conjuring II film type is semi-documentary because it reveals the true story that has happened in the past, but The Conjuring II film genre is horror, thriller, and mystery. The horror genre offers the sensation of horror by displaying frightening events to the audience, the thriller genre offers a tense sensation that seized, and the mystery genre offers a mystery of puzzles and mysterious events that make the audience full of curiosity. Based on the genre, the purpose of the story and the additional scene is to build a horror, suspense, and mysterious sensation that adds value to The
Conjuring II film.
These additional scenes and stories are referred to as hyperreality in the film that ultimately creates a false reality and is trusted by society as a reality (Martadi, 2003) . The Conjuring II has created a new reality and sensation for the real story of The Enfield Poltergeist and the participation in the Warren couple in handling the case of The Enfield Poltergeist.
Thus the story of The Enfield Poltergeist and Warren couple has been commodified in such a way to make it an interesting story and has a high selling value in the market. 
Analysis of Disinformation
A Commodification of the story of The Enfield Poltergeist, the Warren couple, the cross symbol and the nun included in the content commodification as messages and information were transformed into a new messaging system offered to the public as a commercial film product called The Conjuring II. The commodified messages, then lead to the abstraction of the communication function, the confusion of signs, the obscuring of meaning, the distortion of reality, and the eradication of truth called disinformation (Mufid, 2009 ). Commodification of content or story in The Conjuring II film has been produced in excessive portions until the communication conduct has no definite purpose and no longer have a clear meaning.
Based on the scene writers of The Conjuring II film, Chad and Carey Hills which both Christian told The Christian Post that they hope to spread the message that God will conquer evil.
(https://www.christianpost.com/news/conjuring-2-christian-good-conquers-evil-interview-exclusive-clip-164931/.
Retrieved on 2 December 2017, 14:26 Western Indonesian Time):
"Conjuring II is a story from the perspective of those who believe in God whose strongest weapon is their faith in God. Believe in God, because God is the winner. Through Him, evil is defeated. This film is just one of millions of examples. For us, in addition to trust and faith in Jesus, the symbol of the cross represents the faith of those who hold it, hang it, or even as a tattoo. Some may have a Bible in their home and think they are protected, but without learning it further, and believe it, the Bible will be just like any other book. Just like the symbol of the cross. One must trust and believe what the symbol represents. "
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There is a positive message in The Conjuring II film to be conveyed to the audience that is about trust and faith in God. But the message of trust and faith in God is not delivered in the right way. Selection of stories, characters, until the symbols is displayed, selected because it has a selling value that can be offered to the audience. So the purpose of the making of The Conjuring II film is not purely based on the purpose to convey messages about trust and faith in God, but in fact has another goal to gain profit.
There is currently no definite boundary between truth and falsehood. Society is faced with great difficulties in separation between truth and falsehood. Truth in the mass media becomes crucial because media version truths are sometimes different from the public version because the application of truth in the media is influenced by the environment surrounding the media, such as capital owners and advertisers (Mufid, 2009 ). The Enfield Poltergeist story and Warren couple characters have distorted reality because they are not displayed according to the reality exist in the society. Valak, which is a demon certainly contrary to the meaning of nun. Satan is an angel who refuses to obey God (Magis-Suseno, 2017). The angel meaning itself is a spiritual being created by God to proclaim God's will and protect man, no so as not to be caught by the five senses (Magis-Suseno, 2017). That way the demon also has the same form as the angel that is not bodied and not caught by the five senses. In the Bible, it is told in Corinth (11:14) : "It should not be surprising, for the demon disguises himself as an angel of light." From that verse, the demon can be transformed into anything even a nun to plunge man into sin. When viewed more deeply, then the figure of Valak who look nuns and wearing a cross is not wrong because the demon can disguise into anything.
The Conjuring II film features the concept of faith in the film, as if trying to break the mythical symbol of the cross in society. However, the mythical symbol of the cross that is believed to have the power to cast out evil spirits is instead featured in The Conjuring II film, adding only the element of faith and trust in it. If a person does not believe in God, then the cross symbol does not have that power. This, too, is still obscure because the power of the cross to drive out evil spirits is a form of human faith. The Conjuring II film actually further perpetuates the mythical cross symbol by displaying it as a symbol that in the faith able to cast out evil spirits. As if to cast out the demons man must use the cross symbol. As it is written in the Bible that Jesus' way of casting out demons is not complicated. He uses His word alone.
Therefore, Jesus emphasized the importance of prayer and fasting to drive out certain evil spirits.
(http://www.katolisitas.org/iman-dan-praktek-iman-gereja-mengatasi-kuasa-kegelapa n/. Retrieved on 5 December 2017, 18:08 Western Indonesian Time). Thus, with or without the cross symbol, faith is the key of human power in the fight against evil spirits rather than on the belief in the representation contained in the cross symbol as the power of God.
CONCLUSIONS
The commodification and disinformation in The Conjuring II film consist of a commodification of The Enfield Poltergeist true story, the Warren couple, and the cross symbol and nun that are a form of content commodification. This is done to increase the attractiveness of the film and based on capitalist objectives to achieve maximum profits.
The enormous revenues of The Conjuring II film indicate that the practice of commodification and disinformation has been successful. The character of Valak is made iconographic in order to be inherent in the minds of the audience and adds to the selling value as well as the uniqueness of the film.
Ultimately, the story of The Enfield Poltergeist and the Warren couple characters is distorted in reality because it is not displayed according to the reality contained in society and the cross symbols and the nun have led to the blurring of meaning because the meaning that is displayed is not the same as every scene. The cross symbol is actually displayed with a tendency to perpetuate the mythical symbol of the cross. While the nun who represents kindness and obedience to God, www.tjprc.org editor@tjprc.org to be blurred because it is displayed as a figure of evil that represents evil and resistance to God.
The Conjuring II film gives a message to the audience that the cross symbol without faith is just a symbol. This is true, but still not quite right. Because with or without the cross symbol, faith is the key of human strength in the fight against evil spirits rather than on the belief in the representation contained in the cross symbol as a symbol that has the power of God. As Vincent Miller points out in his thesis "Consuming Religion" that the greatest threat to the culture of consumerism that makes Christianity a commodity is counter-value Christianity and the infected human capacity to understand what is valuable (in Conway, 2006) . The commodification activity is often done to give additional characteristics or uniqueness for the production, but it is necessary to note the integrity of the story, the characters, and the symbols that are displayed so as not to cause negative impacts to society and the moral values are maintained.
